
ATTACHMENT A: 
SOCIAL CHANGE MARKETING CAMPAIGN, RE: STORMWATER 

Required information 
(use 11 or 12 point font in response; 8.5” x 11” pages) 

 
Question 1  Please include the following information 

a. Cover letter (limit letter to one page) 

b. Relevant staff and biographies (one page per employee) 

c. A spreadsheet (limit to one page) showing hourly charge out rates for staff 

on the project 

d. A spreadsheet (limit to one page) showing person-hours and costs per task 

category estimated to be expended in Year One. 

e. A spreadsheet (limit one page) showing person-hours and costs per task 

category to be expended for a representative single year within Years Two 

through Five for tasks 1-5 (do not include an estimate for new creative). 

f. Examples of other social marketing campaigns you have developed and/or 

implemented especially regarding any environmental or natural resource 

issues (please limit the total number of examples provided to three (3) and 

provide no more than one page per example). Please include weblinks if 

appropriate. 

 

Question 2   (please limit response to one page) 

 Please provide your thoughts (both positive and critical) on the elements of 

our recent campaign: radio, print & TV ads, and other items of our toolbox; our 

website and its elements; etc.  [Note: Examples from our campaign will be 

provided at  http://www.ccrpcvt.org/resources/rfprfqgrants/]. Please focus your 

comments on our past campaign. Your ideas for future efforts should be covered 

in your response to question 3. 

  

http://www.ccrpcvt.org/resources/rfprfqgrants/


Question 3   (limit response to two pages)   

Given the Program that we have built over these years and what our survey 

results show, please provide your thoughts on the approach you would take if 

selected as the contractor for this project. Please be sure to address the following 

issues in your response: 

• the relative effectiveness of various advertising media in social marketing; 

• how would you recommend we use traditional media ( TV, radio, print); 

• how would you recommend we use traditional online media (web, 

Facebook, Front Porch Forum, pop-up ads; 

• how would you recommend we use emerging and evolving social media 

(Twitter, Instagram, TikTok, other?? 

• how would you recommend we use other media (contests, giveaways 

/swag, outdoor advertising, indoor advertising, events, etc.); and 

• do you have any thoughts on ways to leverage our advertising budget 

through partnerships or any other means? 

 

Question 4   (please limit response to one page) 

Please provide your thoughts (both positive and critical) on our website, 

www.rethinkrunoff.org the primary purpose of which is to encourage residents to 

take action to reduce the impacts of stormwater runoff. 

• What elements do you think are effective to achieve that purpose? 

• What elements are ineffective in that role? 

• What elements/ideas could be added to achieve that purpose? 

 

http://www.rethinkrunoff.org/

