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Events

Fall Campaign Breakdown

Fall Media Breakdown

MailChimp Submission 31
CTA Rain Garden PDF 18
CTA Rain Barrel PDF 9
CTA Kids Science PDF 1
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Rethink Runoff

Fall Recap/Creative Update

November 7, 2023

Ads Impressions |Interactions |Cost
Videos 177,315 138,873* $2058
Display 502,002 814 $855
Search 1,044 m $94
FPF 125,078 46 $1,453
FB/Insta 36,188 633 $399




Key Art/Crops

Nov: finalize art

Dec: Script and animation

Jan: Launch salt

Feb: Launch winter pet waste

April: Launch rain garden/rain barrel/spring pet waste
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- Reviewing other opportunities for advertising

Advertising/Web Discussion

Impact Cost Trackable
Community Newspaper Low Medium N
Lake Monsters Sponsored Night High High N
Lake Monsters Tabling High Low N
Lake Monsters Advertising Low Low N
Broadcast TV purchases Low High N
Front Porch Forum Low High Y
Insert in water bills for cities/towns TBD TBD Y

- Other Virdl

- Website: Adding town-specific stormwater initiatives on the site.
- Website: Additional municipal information?
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