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Analytics: 01/01/2026-03/31/2026

Engaged Sessions

Users
2,370 vs. 1,658
+42%

1,044 vs. 862
+21%
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Sessions
2,710vs. 1,908
+42%

Page Views
4,054 vs. 5,933
-31%

Compared with 2025 metrics.



Acquisition: 01/01/2026—-03/31/26

Direct
899 vs. 1,104
-18.5%

Organic Search
229 vs. 131
+75%

Display Ads
472 vs. 633

-25.4%

Compared with 2025 metrics.

Organic SEO
420vs. 110
+281%

Paid Search
98vs.10
+880%



Ad Spend: 01/01/2026-03/31/26

Google/YouTube
Cost Clicks Cost per Click
$1,034 vs. $532 229 vs. 131 $1.61vs. $3.48*
* excluding 2025 videos, the average CPC in 2025 is $1.34. In addition,
Facebook/Instagram
Cost Clicks
$377 vs. $291 995 vs. 223

Compared with 2025 metrics.



Spring Advertising and Focus

April-May |

« Social media rain garden plants | [ —

» Website rain garden plants programming | 2 By

* Increase in community newspaper ads s L VR
« Exploring Reddit and TikTok e e o B
May-June

¥

* General gardening
 Rain barrels
e Summer/lake focus
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