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Analytics: 04/01/2026-05/31/2026

Engaged Sessions

Users

6,357 vs. 2,025
+213%

1,803 vs. 588
+21%

Rethink Runoff
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Compared with 2025 metrics.

Sessions

7,206 vs. 2,262
+218%

Page Views

8,904 vs. 6,104
+46%



Acquisition: 04/01/2026-05/30/26

Direct Organic Search Organic Social
631 vs. 251 278 vs. 223 900 vs. 1,049
+151% +259, -14%
Display Ads Paid Search
4,205vs. 500 883 vs. 129
+741% +584%

Compared with 2025 metrics.



Ad Spend: 04/01/2026-

05/31/26

Google/YouTube
Cost Clicks
$3,945 vs. $2,392 4,408 vs. 1,749
Facebook/Instagram Reddit
Cost Cost
$2,601vs. $1,349 $397
Clicks
3,002 vs. 1,407 Clicks
201

Cost per Click
$0.89 vs. $1.36

Tik Tok

Cost
$200

Clicks
77



Spring Advertising and Focus

April-May -t
e Social mediarain garden plants T Grey SedgMR
« Community newspaper ads:

* North Ave News

* Essex Reporter, Milton Independent

e Other Paper, Shelburne News,
Williston Observer
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* Introduced Reddit and Tik Tok ads R ofee Rl
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e Search Ads, Video Ads, Display Ads
Carousel Ads (FB/Instagram/Reddit) = e —

the Pralrle

Rethink Runoff RETHINK RUNDFF RETHINK RUNOFF -
June 2026 Update

June 02, 2026

¢ Pluck



Spring Advertising and Focus

April-May
* Rain Garden Signs, updated

 Tadpole/Earth Day animation
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Tadpole Animation



https://www.instagram.com/p/DXccU6aiH7a/

